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How physicians spend
their time online

LEISURE

PROFESSIONAL

On average, physicians spend 2 hours a week
on social media for professional use and 4-5
hours for leisure, with smartphones being the
most commonly used device.

While most physicians browse online, not surprisingly
younger physicians spend more time on social media.

Agreement with the following statements

“The growing use of social media in a professional
setting will have a positive impact on the healthcare
industry if utilized appropriately.”

“I typically do not trust information | read online posted
by a pharmaceutical/medical device manufacturer.”
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60% agree that the use of social media in a
O professional setting is not encouraged.

No significant differences between GPs
and Specialists.

Data based on survey of n=151 Canadian physicians. July 2019.
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When asked whether it is appropriate for pharma to
interact with physicians through social media (Twitter,
Facebook, Instagram):

57% 15%

of GPs feel it is of Specialists feel
Inappropriate it is inappropriate
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