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Overall, physicians appreciate the

Doing a good job providing me
with relevant information about
their products

pharmaceutical industry for:

Synthesizing information
about their products
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HCPs have seen a variety of online/digital ads

in the past 3 months
(average number of ads seen by each HCP)
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Many physicians tend to not take action after
seeing an ad for drug brands. However, when
they do take action they tend to:

Go to the
company/

product website

e

Contact the
company
sales rep
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Maost physicians have social media, and are
using it for professional purposes.

Doximity serves as a key

difference for the US as it

has been widely adopted

Main mentions
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PCPs/GPs

Specialists

Have a Personal Social
Media Account

Use Social Media for
Professional
Purposes

Seen Pharma
Companies
on Social Media

Interacted with
Pharma
via Social Media

Around 1 in 10 have

interacted through social
media in the past 3 months

Data based on survey of physicians in the US (n=163) and Canada (n=140) recruited in August 2025.
In US, the sample includes n=48 Primary Care Physicians and n=115 Specialists.
In Canada, the sample includes n=51 General Practitioners and n=89 Specialists.
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