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‘Most imporEgnt attributes for Oncology Sales Reps: 3l
Percent in top 3 on a l0-point scale
= il
l Credible 80% Credible 90%
2 Good product knowledge 80% Oncology knowledge 90%
3 UnlzLa"s]Ec;g;agtslct 79% Responsive 88%
4 Oncology knowledge 78% Good product knowledge 88%
5 Provides updates on Provides Upates o0 g

Satistaction with Oncology Sales Reps, top 3 companies:
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Most important attributes for Oncology MSLs: X
Percent in top 3 on a l0-point scale
L= i+)
] Expertise on efficacy 297 Expertise on efficacy 88

and/or safety of drug and/or safety of drug

2 stsgiin;:ifggftzgéssizsrﬁe 3% Recent clinical trial data 80%
3 Recent clinical trial data ?71% piavidesinyonnineded 8%
/ CME events
Follows up on round _
4 table, advisory boards, 1% Heso_urcc_a _for follow-up 8%
and med ed events on scientific conferences
Discusses clinical data related Follows up on round
5 to non-approved (off-label) ?1% table, advisory boards, 78%
use of company’s drug and med ed events

Satistaction with Oncology MSLs, top 3 companies:
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Data based on survey of Oncologists in the US (n=100) and Canada (n=50) recruited in March 2025.
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